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— Cart Abandonment:
A Thing of the Past?

V’ SA Checkout

An updated comScore study shows that Visa Checkout yields conversion rates that far exceed
traditional checkout and PayPal Express Checkout. Online and mobile commerce are increasing
at a significant velocity compared to traditional commerce, nearly four and eight times faster,
respectively.' With this shift in shopping behavior, retailers need to deliver frictionless checkourt,
allowing their customers to make fast and easy payments across all their devices.

Did You Know That...?

...Visa Checkout conversion rates from the merchant shopping
cart are higher than those for either PayPal Express Checkout or
traditional checkout.

Visa Checkout enrolled customers completed
86% of transactions from the shopping cart.’

VISA CHECKOUT conversion

PAYPAL EXPRESS CHECKOUT conversion

TRADITIONAL CHECKOUT conversion

...Visa Checkout customers make more purchases.

Visa Checkout customers make
30% more transactions per person
compared to overall customers.’

Visa Checkout enrolled customers
have a 51% higher conversion rate
when compared to traditional
checkout customers.?

PayPal Express Checkout customers
have a 28% higher conversion rate
when compared to traditional
checkout customers.?

Visa Checkout enrolled customers
achieve 23 percentage points
higher lift over traditional checkout
conversion compared to PayPal
Express Checkout customers?

‘ ‘ Visa Checkout provides an easy and secure

ourchase experience for customers. . .
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Visa Checkout customers are highly
active in visiting online shopping sites
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